PE3IOMETA
Ha Hay4YHHUTE MyOJIMKaluu Ha

ri. ac. 1-p MUJIEHA AHI'EJIOBA

MpPEJCTAaBEHU B KOHKYPC 32 3a€MaHe Ha akaJeMUuyHa JIbxKHOCT ,,Jlonent B UMN-BAH,
o0siBeH B [IbprkaBeH BecTHUK Op. 44/19.05.2023r.

Pe3tomerara Ha Hay4HUTE TPYAOBE Ca MOCOYEHH B IMOPEAHOCTTA MM, ChOTBETCTBAllla Ha
MPEACTABIHETO UM CIPSIMO M3UCKBAHUSATA 32 3a€MaHe Ha aKaJeMUYHa JUThXHOCT ,,JJOUEHT B
NWU npu BAH.

B.3.1. Amnxreaoa, M. (2021). HoBure ¢{opMum Ha 32eTOCT - CBHIIHOCT, OCHOBHH
XapaKTePUCTHKH M PUCKOBe 32 Bb3HUKBaHe Ha HeJekjapupaHa 3aetoct. HoBute hoopmu
HA 32€TOCT, MOJeJIM U ()OPMH HA OPraHM3aLMsA: NpeIU3BUKATEJICTBA INpe] Ma3apa Ha
TPyJAa U HOBH PHCKOBE 0T Bb3HUKBaHe Ha HeleKJapupaHa 3aetoct, 173 - 254 crtp., B:
Yenrenona, E, Aaresosa, M. (2021). HanuonasHa kapTa Ha HeleKJIapHUPaHaTa 3aeToCT,
ToMm Bropu. AUKB, Codus. ISBN:978-954-90989-7-6. 304 ctp.

Momnoepaghuunusm mpyo npeocmaenasa camocmosmener pasoen 8 nyonukayusma. Kamo
npunaza UHCmMpymenmume Ha MapKemuH208ume u3cie08anus 6 HayuoHaleH u CeKmoper niau
u onpedens Kpumepuu 3d CecMeHMAayus, U3C1e08a 6b3MONCHOCMUmMe, NpeouUMCmeamad,
puckoseme u npeoU3BUKAmMeNCmed, NpouUsmudauu Om HA8IU3aHemo Ha HO8UMe MEeXHONI02UU 8
Ovreapckume opeaHu3ayuy U nOpooeHume om msax Hosu opmu Ha 3aemocm. Pasenesxcoa u
karacuguyupa paxmopume, obycrasauu KI0408U ACNeKmu Ha 3aemocmma, Koumo 3a0aeam
cmenewma Ha HOBOCM HA hopmume HA 3aemocm. Mun Ha 002080pHUMeE OMHOWEHUS, MACO
Ha ocvuecmesnsane HaA 3aemMoCmma, NPOOBANCUMENTHOCH HA pabOmuus OeH, Mun Ha
pabomnomo 8peme, opeanuzayus Ha mpyoa, cneyuguka Ha pabomuume npoyecuu. Ha mazu
OCHOB8A, AHAMU3UPA OYAKBAHUAMA U USUCKBAHUAMA HA pabomooamenume CHPAMO
npoghecuonannama NOO20MOBKA U YMEHUAMA HA pabomuuyume u Cryxcumenume,
npousmu4auiu Om mexHolo2UYHUme U 8 YALoCm 3a cpeoama npomenu. Moenmuguyupa 11
HO8U hopmu Ha 3aemocm U paszenexncoa mexHume CneyuanHu eghekmu u b30eticmeus 8bpxy
naszapa u opeanuzayuama Ha mpyod. 3a 6caka om msAx oyeHA8d puckogeeme om npossu Ha
HedeknapupaHa saemocm u ¢hopmama Ha nposeénenue. Taxa nocmagenama ochosa 0asa
8b3MOJACHOCM 34 NAAHUPAHE HA KOHKDEmHU UHMEep8eHYUU U MEPKU 3a 02panuyasane u
npeseHyus. Ha HeOeK1apupaHama 3aemocm, Koemo OONPUHACA OUPEKMHO 3d NOO0OPABAHEMO
Ha 00CMBbRA 00 3aemMOoCm U Ka4eCmeomo u CUSypHOCmma Ha pabomuume mecma u OONpUHACs
3a Hacvpyasame Ha pacmedicad, 3a HAMAIABAHe HA HepageHcmeama u 3a bopoa ¢ beonocmma —
Lenu 3a ycmouuuso pazsumue na OOH - 1, 8 u 10.



B.3.1. Angelova, M. (2021). New forms of work — nature, main characteristics and risks
for undeclared work. New forms of work, models and forms of organisation: challenges
on the labour market and new risks from undeclared work, pp 173 - 254., in: Chengelova,
E, Angelova, M. (2021). National map of undeclared work, volume 2. BICA, Sofia.
ISBN:978-954-90989-7-6. 304 p.

This monograph work is a self-dependent section of the collective publication. Applying the
marketing research instruments at sectoral and national level, it defines segmentation criteria,
and explores the possibilities, advantages, risks and challenges, stemming from the penetration
of new technologies in the Bulgarian enterprises and the new forms of work, emerging because
of them. It studies and classifies the factors, which determines key aspects of employment that
defines the characteristics of the new forms of work: type of contract, work place, working
hours, labour organization, labour processes. On this basis, analyses the expectations and
requirements of the employers and employees regarding the professional qualification,
stemming from the changes in the environment — both as a whole and motivated by the uptake
of new technologies. 11 new forms of work are identified, and their special effects and
influences on the labour market are examined. For each of them, the risks of undeclared work
appearance are assessed. This provides the ground to plan particular interventions and
measures for limiting and preventing the undeclared work, so that the access to employment
and jobs quality and security also is improved, contributing to promoting economic growth,
and reducing inequalities and poverty — UN SDG - 1, 8 u 10.

I'.4.1. Anrenosa, M. (2023). U3padoTBaHe Ha 0I01KeTH HA NPOAAKOUTE B MHAYCTPHAJIHHA
npeanpustus B bbarapus (Ha npuMepa Ha HIUMEHTOBATA HHAYCTpHA). ,,IK0-KOHCYIT”,
Bapna. ISBN:978-954-8235-20-4. 103 cTp.

Monozpagusma npedcmasnsea Hzcnedoeamencku npoekm om npozpamama na MHUH!. Ta
npeoiaza omeogopu Ha 0beKmusHama NompeOHOCm 3a ONMUMAIHO pasnpeoeisine Ha
pecypcume, Kamo eOur om Kioyosume (akmopu 3a ycnex Ha opeanusayuume. 3a yeima ca
OYEHEHU Bb3MOICHOCUME U MEMOOON0SUYHUME ACNEKMU HA U3PAOOMBEAHEmMO U NPULALAHEMO
Ha 010dcemu Ha npooaxcoume 6 UHOYCMPUATHUME NPEONPUSMUS, C 021ed HA MexHume
cneyuguunu yciosus u usuckeamus. Paseneoanu ca u ca oyemenu cvuecmsysawjume
Memoouxu 3a paspabomeare Ha O00Ncemu HaA npooaxcoume, YOpMyIUPaHU ca CUTHUME U
cnabu cmpaumu Ha 6CAKA OM MAX, KAKMO U Cheyuguunume ycio8us HA NPULAAHEMO UM.
Oyenena e u maxuama eghexmusHocm (nocpeocmeom memooa case study, Ha npumepa Ha
yumenmosama unoycmpusi). Paspabomena e u aemopcka xkiacuguxayus Ha memooume 3a
npocHo3upane Ha npodaxcoume. Bv3 ocnosa ma moea, 6 monoepaghuama cneyuaiHo ce
U320Mes u npeonaza KOHYenmyajieH mooei 3a paspabomeane Ha 6100cem Ha npooaxcoume 6
UHOYCMPUATHUME NPEONPUSIMUS, KAMO € U3SPAOEeH Al2opUmvM 3d CMpameudecKu anauus,
nAGHUpAHe U KOHMPON HA U320MEAHEMO U NPUIdeanemo Ha 0ro0xcemume Ha npooaxcoume.
Onpedenenu ca u nonodHCUMeENTHUME 8b30eUCmUs U NOO0OPEHUs. 8 CMONAHCKAMA O0eluHOCH,
ApoUsMUYAWU 8 pe3yimam Ha npeyusHomo 010xcemupane Ha nNPooaicoume — BKIIOYUMENHO
ONMUMANHO YNpagieHue Ha pecypcHama obe3nevyeHocm u napudnume nomoyu 6 onepamueeH

! Presented, discussed and approved by the ERI Scientific Council, on its meeting of 12.05.2004.



U cmpame2uyecKu acnekm, Koemo OONPUHACS 3a HACLPYABAHe HA YCMOUYUE0 nompebienue u
peanuzupane Ha pacmedic - Llenu 3a ycmotiuuso pazsumue na OOH - 8 u 12.

I'.4.1. Angelova, M. (2023). Elaboration of sales budgets for industrial enterperises in
Bulgaria (the cement production example). ,,Eco-consult”, Varna. ISBN:978-954-8235-
20-4. 103 p.

The monograph is elaborated as a scientific research — under the Economic Research Institute
program?®. It replies to the outlined necessity for optimal resource allocation — as a key success
factor for the organisations. The possibilities and methodological aspects of the elaboration
and implementation of the sales budgets in the industrial enterprises, while taking into
consideration the specific conditions and requirements they face, are assessed. The methods
for elaborating sales budgets are reviewed and discussed, their strengths and weaknesses —
outlined, as well as the specific conditions for its application. Their effectiveness is also
assessed (using case study, based on the cement producing industry sample). The author
elaborated her own classification of the sales forecasting methods. Based on these elements,
the monograph offers a specially designed conceptual model for developing sales budgets in
industrial enterprises, together with specially built algorithm for strategic analysis, planning
and control of the process of a sales budget development. The positive effects and business
activities improvements, resulting from precise sales planning are outlined — including optimal
resource supply and cash flow management — both in operational and strategical terms. These
achievements contribute to sustainable consumption and growth promotion — SDG 8 and 12.

I'.5.1. AnresoBa, M. (2023). lleHoBH cTpaTeruy NpM e€KCIOPTAa HAa ObJIrapcKH BHHA 3a
Anruus. ,,Uxko-koncyar”, Bapua. ISBN:978-954-8235-19-8. 191 crtp.

Monocpagpuama e paspabomena Ha ochoeama Ha 3auumeH OucepmayuoHeH mpyo 3d
npuUcvIHCOaHe Ha obpazosamenHama u HayuHa cmenew ,,/[okmop“ no HayuHa cneyuarHocm
05.02.26 "Mapxemune". B nes, na ocnosama Ha aHAIu3 HA CREYUQUKAMA HA AHNULICKUSA
nasap Ha 6UHO U HA OBIAPCKOMO BUHONPOU3BOOCMBO, Ce pPAa3Kpueam 00EeKmugHO
HeoOxo0uMume U3MeHeHUs: 8 YeHo8ama cmpamezusi npu eKCNopma Ha Ovieapckume 6UHA 3d
Amnenus - Kamo UHCMpPYMeHm 3a peanu3ayuama u no00bPHCAHEMo HA YCMOUYUBU KOHKYPEHMHU
npeouMcmea u 3a CmumMyaupane Ha omeoeopHomo nompebaenue. Toga ce nocmuea, Kamo ce:
1) uscneosa memooonocuveckama NOCIEO08AMENHOCI HA (HOPMYIUPAHEmO, OYeHKama u
usbopa Ha yeHosa cmpamezusi npu eKCnopma Ha Ovieapckume una 3a Anenus; 2) usevpuigam
Hanodxcumennume npu uzbopa Ha a0eKeamHa eKCNOPpMHA YeHO8d CMmpamecus aHAIusu U
OYeHKU Ha cneyugukama Ha opeanusayuume U Ha NA3apHama cpeoaq, Ha 0OCHO8AMA Ha KOUMo
ce uoenmuguyupa o0OekmueHama HeoOXO0UMOCH Om NpOMeHU 6 cmpamezuyeckama
opuenmayusi HA  eKCNOpmMHOMO  yeHoobpasyeane; 3) ouepmagam  HeoOXOOUMUME
KOOPOUHUpAHU — cmpame2udecku U MapKemuHeoeume  Oelicmeusi Ha  Ovreapckume
npou38ooUmeny U USHOCUMENU HA BUHO, 3d NOBUWLABAHE NPOOYKMOSAma My CHMOUHOCHI.

2 O6eBaeH, 3aIIATEH U IIPUET Ha 3acenanne Ha Hayanus cbeeT Ha HCTHTYTA 32 HKOHOMHYECKH H3CIIEABAHMUS
KbM Bbparapcka Axkagemus Ha HaykuTe, mpoBeaeHo Ha 12.05.2004 r.

3 CrienManusupaH HAyYeH ChBET 110 YTpaBJIeHUE HA HKOHOMHKATA U ColMaiHa nHpopmauus mpu BAK (nata na
3ammuTa: 03.07.2001).



IIpeonooicenu ca mexanusmu 3a aKMUBHO UNONI38AHE HA 8b3MONICHOCTIUME HA CIpameuume
no eleMeHmu Ha MapKemuH208Usl MUKC 3d 2eHepUpane Ha OONbIHUMENHA CMOUHOCH, KAKMO U
3a HACLPUABAHE HA NOLOICUMETHOMO NOMPEeOUMencKo 6b3npueMane U UCOKA OYeHKA Ha
npoodykma. JJoKoakomo ananuzume u npediodiceHume Cmpame2uiecku Oelucmasus umam u no-
006Wo 38yYeHe, me Npeonazam alcopUMvM 3d PeaKyus 6b8 BCAKA CUMYAYUs, CEbP3AHA C
HeoOXo0UMOCm Om NOSUWABAHe HA KOHKYPEHMOCNOCOOHOCmMmMA U CMUuMyaupaie Ha
0M20BOPHO nompebdiIeHue upe3 NPUIacane HA Bb3MONCHOCMUME HA eKCHOPMHUMe YeHOo8U
cmpamezuu - Llenu 3a ycmotiuuso pazeumue na OOH - 8 u 12.

I'.5.1. Angelova, M. (2023). Price strategies for Bulgarian wines export on the English
market. ,,Eco-consul”, Varna. ISBN:978-954-8235-19-8. 191 p.

The monograph is developed on the basis of the successfully defended PhD thesis, which served
as the basis for granting educational and scientific degree ‘PhD’ to the author— scientific
subject 05.02.26 "Marketing. On the basis of analysis of the specific characteristics of the
English wine market and wine production in Bulgaria, it discusses what changes and
adjustment would be necessary and appropriate to be introduced in the export price strategy
for Bulgarian wines on the English market, in order to secure sustainable competitive
advantages and motivate responsible consumption. This goal is achieved through: 1)
examination of the methodological sequence of formulation, evaluation and choice of price
strategy for exporting Bulgarian wines for the English market; 2) analysis and evaluation of
the specific characteristics of organisations and market environment, that are absolutely
necessary as to provide the relevant elements for the decision-making process in order to
elaborate an adequate price strategy; 3) outlining the necessary coordinated strategic and
marketing actions that will help Bulgarian wine producers and exporters to increase their
product value. Mechanisms for active application of the possibilities offered by the respective
strategies for all marketing mix elements are suggested, in order to secure value added, and
promote positive customer perception of the product. As far as the analysis performed and
strategic actions suggested have wider importance, they can be applied as an algorithm for
reaction in every market situation, where there is a necessity of promoting competitiveness and
stimulating responsible consumption through application of the export price strategy
possibilities - SDG 8 and 12.

I'.7.1. Anrenoa, M. (2023). [Ipunarase Ha MapKeTHHI HA B3aHMOOTHOLIEHHUSATA MPHU
MOBUIIIABAHE HA KBAJIN(PUKANUATA HA NEPCOHAJIA OCHOBAHO Ha npenopbkata Ha EC 3a
Cb31aBaHe HA HMHIAMBHUAYAJHM CMeTKH 3a oOydyeHue. COopHuk c¢ Jlokaaam or 5S5-ta
HALMOHAJIHA HAYy4YHa KoH(epeHuus [IpaBoTo u OM3HECHT B CbBPEeMEHHOTO 0011eCTBO, 63-
79 crp., 12.10.2022 r., ,Hayka u nxonomunka*, Ukonomnuyeckn yHuBepcurer — Bapna.
ISSN:2603-5073. 535 ctp.

ﬂomadbm pa32ﬂe.9/cc)a Bb3MOMNCHOCIMUME 3a npuaacane Ha MapKkemuHea Ha
B3AUMOOMHOULeHUAImMAa 34 HAcCvbpdasdaHe U YCKOpABAHE HA npoyeca Ha nosuwiaeaHe Ha
Keafzuqbukauuﬂma Ha nepcoHajla 6b6 6pPb3KaA C npuiacaHemo Ha nNpakmuka Ha

4Specialized scientific council for Economic governance and social information, SAC (03.07.2001).



He3a0badcUmenHus npager uncmpymenm na Eeponetickus cvio3 ,, [lpenopvra 3a cv3oasane na
UHOUBUOYAHU CMemKU 3a 00yueHue ‘. Mzciedsam ce 8vb3npuemanume noa3u om npuiaeaHemo
Ha NpenopvKama u Kak me nomazam oa ce NOCMucHam yeaume, npecie08anu 6 Hes u 0da ce
aopecupam npeou3sUKAmeIcmeama u npeoooiesim npooiemume, maxka ue 0a ce Qonpunece 3a
nocmueanemo Ha Llenume 3a ycmouuueo pazeumue na OOH u xonkpemno — 1, 4, 8 u 10 om
msx.

I'.7.1. Angelova, M. (2023). Relationship marketing application for increasing
qualification of personnel based on the Council’s recommendation on individual learning
accounts. Symposium, 5" national conference Law and business in modern society, pp 63-
79,12.10.2022, ,Science and economy*,University of Economics — Varna. ISSN:2603-5073.
535 p.

The paper explores the possibilities of applying relationship marketing to promote and
accelerate the process of staff development in relation to the practical implementation of the
EU's non-binding legal instrument ,, Recommendation on the Establishment of an ISO*.
Perceived benefits and how they help to achieve objectives, address challenges and overcome
problems are explored, so that contribution is made to achievement of all the SDG and 1, 4, 8
and 10 in particular.

I'.7.2. AnresoBa, M. (2023). OueHka Ha NOTPeOHOCTUTE OT MOBHIIABAHE HA TUTHTAJHUTE
YMEHHS Ha 3aeTUTe JULA B Bbaraps — MeTo10/10ru4eck aClieKTH HA OPraHNU3UPaHETO U
NMPOBEXKIAHETO HA HAINUOHAJHO TNPEICTABHUTEJNHO Mpoy4BaHe, cTp. 327-335,
HNxoHoMHYeCKO pa3BUTHE U MIOJUTHKHU: PeaJTHOCTH U nepcnekTuBu. [IpequsBukarencraa
U PUCKOBE B YCJIOBHSITA Ha HAcJaarpamm ce kpuzu. Hanuonaana HayyHa KoH¢epeHI U ¢
MEXKIYHAPOAHO yuacTue, 21-22 noemspu 2022 r., Copusi. U3narencrso na bAH ,,IIpod.
Mapun Ipunos“. ISBN:978-619-245-327-5.

Tosuwasanemo Ha oueumannume ymeuus Ha 3aemume auya 6 bvieapus e om xpumuuno
3HAYeHUe 3a YCNeWHOMO OCbWecmesgane Ha OueumaiHama mpaHcgopmayus Ha
UKOHOMUKAMA, KOAMO e Kamaiuzamop 3a NOCMueanemo Ha KIUMamuyHa HeympaiHocm, 3d
nooobpsasanemo Ha O0OCMBbNA 00 3AemMOCm U Ka4ecmeomo HA pabomHume mecma u 3d
nocmueanemo Ha Lleau 3a yemouuueo pazséumue na OOH — 1, 4, 8,10 u 13. Ilocmueanemo na
NnO000OHA HAYUOHATHA Yell NOCMABS CEPUO3HU NPEeOU3BUKAMENCMBA NPed MemOo00NI02UAmMa 3d
ocueypaeane Ha npeocmasumenwu  oaunu. Kamo nonzeéa  umcmpymenmume — Ha
MapxemuHazosume npoyu8anusi, 00KIA0Ad Npeonaed HAOeHOeH Memoool0cUYeCKU NO0X00 3a
Habupame Ha 00CMOBEPHA NBPEUYHA UHPOPMAYUSL OMHOCHO CbCIOSHUEMO U NOMpPeOHOCmUme
om noeuwiasane Ha OUSUMAIHUMe KOMNemeHmHOCmuU Ha 3aemume auya 6 bwireapusa 6
cvomeemcmeaue ¢ UUCK8AHUAMA HA YAPAXCHABAHUME OmM MAX npogecuu u 3aemaHume
ONIBICHOCMU 8 HAYUOHATIEH MAWab U N0 UKOHOMUYECKU OetiHOCTI.

I'.7.2. Angelova, M. (2023). Assessing the digital up-skilling needs of the Bulgarian
employed persons — methodological aspects of organizing and conducting a nationally
representative survey, pp 327-335, Economic development and policies: realities and
prospects. Challenges and risks in the conditions of overlapping crises. National Scientific



Conference with International Participation, 21-22 Nov 2022, Sofia. Prof. Marin Drinov
Publishing House of the Bulgarian Academy of Sciences. ISBN:978-619-245-327-5.

Elevating the digital skills of the employed persons in Bulgaria has a critical importance for
the success of the digital transformation of the economy, which serves as a catalyst for
achieving climate neutrality and for improving the employability and the quality of jobs, and
achieving several of the SDGs — e.g., 1, 4, 8, 10 and 13. The achievement of such a national
goal poses serious challenges with regard to what methodology to deploy in order to provide
representative data. The current paper aims at suggesting reliable methodological approach
for collecting trustworthy primary data about the current state of the digital skills of the
employed persons in Bulgaria and about the needs for increasing them as to meet the
requirements of the professions they practice and jobs they occupy — at national and at sectoral
level.

I'.7.3. Anreaosa, M. (2021). 3eqena nkoHoMuka: KOHKYpeHTOCIIOCOOHOCT OT CJIeABAIIO0
MOKOJIeHHe — MOCTUTaHe HA [eJITA 32 KIMMATHYHA HEYTPAJTHOCT — Bb3MOKHO JIU € TOBa
3a Obarapckara uHaycrpusi. Hayuyna koHdepennussi UkoHOMHYeCKH, PerHOHATHHM W
COLMAJIHM NPEIM3BUKATEJICTBA NPH Npexoaa KbM 3eleHa MKOHOMHUKA, 30 cemremMBpH
2021, cTp. 158 — 172, IlnoBauBcku yauBepcuret “Ilancuii Xunenaapckn”, @akyJarer mno
HKOHOMHMYEeCKH U conuajHu Hayku. ISBN:978-619-7663-08-2(neuaTtno), ISBN: 978-619-
7663-07-5(onJ1aiin). 395 crp.

Cmamusama uoenmughuyupa u ananuzupa eghekmume, OKa38aHU OM NPexo0d KoM KIUMAMUYUHA
HeYmpaiHocm 6vbpxXy  KOHKYPEHMOCHOCOOHOCMMmA Ha  Ovjleapckama UHOycmpusi 8
Kpamkocpouen u O0wieocpoyer acnekm. Ha maszu ocnosea npeodnaea mepku, KOumo o0da
obe3neuam u 0a NOGUULAM KOHKYPEHMOCNOCOOHOCMMA 8 HO8ume YCil08Us — QopMupanu om
namoemusma, uH@aayuama u oe3npeyeoeHmuus pbCm Ha yenume Ha emepeusma. Paszxpuea
Bb3MONCHOCIU U MEXAHUSMU 3d ONMUMAIHO CbYemasane HA NA3apHume CmMumMyau u
nyonuuHomo (QuUHaAHCUpaHe CbC CEeKMOPHUMe U HAYUOHANHUME yeau 3ad NoCmueane Ha
KAUMAMUYHA HEYMPATHOCH, MAKA Ye 0a ce Hacvbpyu Ovp3ama mpanchopmayus Ha busHeca u
My ce no3601u 0a peanuzupa npeouMcmeama Ha 3ei1eHama UKOHOMUKA, KAmo no mo3u HayuH
ce Hacvpyam YCmouuueocmma, uzopviciusocmma u Koxesuama. Ha ocnosa ma oyenxka u
aHanuz Ha oelcmeusma, npeonpuemu om UHOYCMPUAMA U Om ObPAHCABHUME OP2aHU, Ce
npeonazam pewieHus U MepKU, KOUMO O0ad HACbPYam KIUMAMUYHO HeympaiHama
KOHKYPEHMOCNOCOOHOCM U 0a OonpuHecam 3a nocmueanemo Ha ILlenume 3a ycmouuueo
pazsumue na OOH, konkpemno — 6, 7, 8, 9, 10, 12 u 13.

I'.7.3. Angelova, M. (2021). Green Economy: Next Generation Competitiveness —
Reaching the Goal of Being Climate Neutral — is this Mission Possible for the Bulgarian
Industry. Conference Proceedings: Economic, Regional and Social Challenges in the
Transition Towards a Green Economic, 30th of September 2021, pp 158 — 172, University
of Plovdiv ‘Paisii Hilendarski‘, Faculty of Economics and Social Sciences, Plovdiv,
Bulgaria. Paisii Hilendarski University Press. ISBN:978-619-7663-08-2(print), ISBN: 978-
619-7663-07-5(online). 395 p.



The paper aims at identifying and analysing the effects of the transition to climate neutrality on
the Bulgarian industry’s competitiveness both in short and medium term. On the basis of this
to draw proposals for what can be done not only to safeguard, but most importantly to increase
it, under the new reality, shaped by the pandemic, inflation and unprecedented increase of
energy prices. It also aims at answering the question how to align market incentives and public
funding with sectoral and global net-zero targets in order to stimulate the private sector to
swiftly transform and grasps the opportunities of the green economy, navigating successfully
through the transition process, while promoting resilience, sustainability and cohesion.
Responses and actions taken by the industry and different governmental bodies were analysed
and assessed, in order to arrive at better solutions and suggestions for future policy measures
that will enable climate neutral competitiveness and will contribute for achieving the SDGs —
and 6, 7, 8, 9, 10, 12 and 13 in particular.

I'.7.4. AnresnoBa, M. (2021). Pa3zBuTHe Ha cpedbpPHATA HKOHOMHUKA - NIPeIU3BUKATEICTBA
H Bb3MO:kHOCTH. Ciucanue U3BecTus, 65 (4), Ukonomuuyecku ynusepcurter — Bapua, 339
—350 cTp. ISSN:1310-0343. 424 cTp.

Cmamusima npedcmass aKkmyaiHu eMiIUpuyHu OAHHU, HAOPAHU NOCPEOCMBOM Memoou Hd
MApKemuH2060 NPoOy46ane, KOUmMo 04epmasam yCmonudueama menoeHyus Ha 3acmapsasane Ha
Hacenenuemo — kakmo 6 Egpona, maxka u 6 bvieapus. Ha ocnosama na npeosudxtcoanust 3a
oemozpaghckomo pazeumue u c8bp3anume ¢ He2o NOMPeOHOCMU, XapaKmepusupaHu ¢ 6ce no-
BUCOKA NPOOBIIAHCUMETHOCT HA HCUBOMA, HO U C 8CE NO-BUCOK 051 HA 8bL3PACMHOMO HAcCeNeHue,
ce uzsedxncoam cneyugpuuHume nompeOHOCMuU Ha OYEPMAHUAMN CE2MEeHm OM HACENEeHUEemO U ce
OUCKymupam u npeoiazam ejlemMenmu Ha ONMuMAaieH MUKC om NOJUMUKY, UHCIPYMEeHmMU U
MepKu, Koumo 0a no3eonsm 0a ce ONoa30Meopsam HAUu-000pe 8b3MOddCHOCMUmMe U 0d ce
0Me0B0OpU HAU-NPABUIHO HA Npedu3suKamencmeama, o0yciogenu om maszu menoenyus. Ilo
MO3U HAYUH ce NPedoCmassam UHGopmayus, uoeu U 6b3IMONCHOCMU HA UHCMUMYyuume Ha
e8ponelicKko, HaYUOHAIHO U PESUOHATHO pAGHUUe, KOUMO 0a NOONOMOSHAM 63eMAHemo Ha
ehekmusHU YNpagieHCcKy peuleHus, OOnpuHacawu 3a nocmuearwemo Ha Llenu 3a ycmouuugo
pazeumue na OOH 3, 5 u 10.

I'.7.4. Angelova, M. (2021). Silver Economy Development — Challenges and Opportunities.
News Magazine, 65 (4), University of Economics — Varna, pp 339 — 350. ISSN:1310-0343.
424 p.

The article presents current empirical data, gathered through a devoted desk research, on the
basis of which trends are drawn that show sustainable tendency of population ageing — not only
in Europe, but also in Bulgaria. Based on the prediction for the demographic development in
European Union and in Bulgaria, and the needs stemming from this, characterized by growing
longevity, and by constant increase of the share of elderly in the overall population, the article
discusses and suggests elements of an optimal mix of policies, instruments and measures, which
shall pave the way for addressing in the best possible way the relevant challenges and grasp
the opportunities. The aim is to provide the relevant European, national and regional
institutions with objective analysis and information to allow them making forward-looking



governing decisions, while benchmarking the best European practices and delivering on SDGs
—eg, 3 5and 10.

I'.7.5. llerpanos, Ct1., AHuresoBa, M. (2012). Pa3BuTue U nepcneKTuBH HA CHCTEMHUTeE 3a
KOPIOpaTuBHO ynpasJjenne B EBponeiickus cb103. Cn. Ukonomnuecka mucobia, UUU na
BAH. bp. 5, 110-122 ctp. ISSN: 0013-2993. 170 cTp.

Cmamusama pazenescoa mooenume Ha KOPpRopamueHomo ynpasnenue 6 Eeponetickus cvio3 u
MAXHOMO pa3eumue upe3 aemopcKka makCoOHOMUS, OCHOBAHA HA XAPAKMEPUCTUKU, CEbP3AHU C
HOPMAMUGHU, UHCIMUMYYUOHAIHU U KYIMYPHU akmopu, cneyuduunu 3a omoeanume CmpaHu.
Iloouepmasa msaxwama poas u 3HaYeHue 3a NPUIASAHemoO HA KOPNOPAMUBHA COYUATHA
omeosoprocm. Hayunusam aumanus ouepmasa 6b3MONCHOCMUME U Npeou3suUKameicmseama,
npousmMu4awiy Om pasiuyHume Mooeiu Ha KOpnopamuseHo ynpaeieHue 3a nocmucamemo Ha
KOHBEP2eHYUsl C 0271e0 YCNewHOmMO OCbWeCmes8ane HA Cblo3 HA Kanumaiosume nazapu.
Paskpuea nacoxu nped OvOewyu HOpmMamuHu NPOMeHU HA eB8PONEUCKO pasHuuje U Kax
eBeHmMYanHo 0a Ovoam u3evbpuleHU, maxka ye 0a 0vOam egekmueHu — 8 0meo8op HA
¢unancosama kpusza om 2008 e. u nocredsarama uxonomuyecka xKpusa. Ilo mosu Hauuu
donpunacs 3a nocmuzarnemo na 1, 8 u 10 Llenu 3a ycmotiuuso pazeumue na OOH.

I'.7.5. Petranov, St., Angelova, M. (2012). Development and perspectives of corporate
systems in the European Union. Economic Thought Magazine, Economic Research
Institute of the Bulgarian Academy of Sciences. Vol. 5, pp 110-122. ISSN: 0013-2993. 170
p-

The article discusses the corporate governance models in the EU and their development, by
applying a specially elaborated taxonomy, based on their characteristics, stemming from
country-specific normative, institutional and cultural factors. It underlines their role and
importance for the corporate social responsibility implementation. The scientific analysis maps
out the possibilities and challenges, originating from the different corporate governance
models for accelerating convergence in order to successfully realise the capital market union.
1t reveals the future directions that eventual legislative changes at EU level shall follow and
how they have to be made in order to be effective — also in reply to the 2008 financial crisis and

the following economic crisis. It contributes in this way to advance the achievement of SDGs 1,
8 and 10.

I'.8.1. Anrenosa, M. (2023). daktopm 3a HacbpyYaBaHe Ha 3eJeHHMS Ipexoq Ha
eBpPONEHCKAUTe MHKPO, MaJKH Hu cpeaHu npeanpustus. Cn. HkoHoMHuyeckn
usciaenBanns, HWHCTUTYT 3a MKOHOMHYECKHM M3CJeABaHusl, bbiarapcka akagemus Ha
HayKkuTe, 2023, Opoii 32(2), crp. 59-77. ISSN:0205-3292. 191 cTp.

Paszeneocoa snauenuemo u porsma na muxpo, maikume u cpeonume npeonpusmust (MMCII)
—  MpAOUYUOHHU, CeMEUHU, MbPOSYY, 3AHAAMYUUU, NPEOCMAsUment Ha COYUAIHAMA
UKOHOMUKA UnU aubepantume npogecuu, 3a 0CoueCmesi8anemo Ha npexoo KoM KOHKYPEHMHA,
KAUMAMUYHO HEYMpAaiHa u npuobwasawa esponeiicka ukoHomuxa. HMoewmuguyupanu u
cucmemMamu3upanu ca bapuepume u npeOU3BUKAMeENICMEAma, Cmumyaume u Heooxooumume



VCA08UsL 34 HACBPpUABAHemo Ha npexooa Kvm ycmouuusocm na MMCII, kamo 3a yerma e
npogedeHo KabunemHo npoyusane. Ha masu ocnosa ca npeonodisceHu MepKu U Mexanusmu 3a
Hacvpuasane Ha pazsumuemo Ha MMCII, 3a oa ce cmumyrupam nonodxcumennume um
8b30€licmBUsl 3a YCKopsaeane Ha 3eleHus npexoo u nocmueave Ha Llenume 3a ycmotiuugo
passumue u KOHKpemHo - 6, 8 u 13 u da ce pazwupu mexrus oo6xeam.

I'.8.1. Angelova, M. (2023). Factors for Boosting the Green Transition of the European
Micro, Small and Medium-Sized Enterprises. Economic Studies, ERI-BAS, 2023, 32(2),
pp 59-77. ISSN:0205-3292. 191 p.

The paper discusses the role of micro, small and medium-sized enterprises, be they traditional
enterprises, family businesses, traders, social economy enterprises, crafts or liberal professions
(MSMEs) as an essential part of the solution towards a competitive, climate-neutral, circular
and inclusive European economy. On the basis of devoted desk research, it identifies and
classifies barriers, challenges, motivators and necessary conditions that can help MSMEs to
accomplish successfully their sustainable transition. While acknowledging and highlighting the
diversity and different needs of the European MSMEs, it identifies factors and suggests
measures and mechanisms for boosting their green transition and delivering on the SDGs — 6,
8and 13.

I'.8.2. Yenresosa, E., Aureinosa, M. (2022). ®axkTropu Ha HeJeKJapUpaHaTa 32eTOCT B
boarapusi. Cn. MHWxoHoMuuyeckm wu3ciaenBanus, HWHCTHTYT 3a HMKOHOMHYECKH
usciaenBanns, bbarapcka akagemusi Ha HaykuTe, Op. 31(2), cTp. 65-94. ISSN:0205-3292.
199 crtp.

Cmyoussma npedcmags emMnupuyHu OAHHU OM NPOBEOEHO NPOYYBAHe 34 PA3KpUBaHe Ha
Gaxkmopume, onpedenswu HedeKiapupaHama 3aemocm 6 0OvbaapCcKama UKOHOMUKA.
Paspabomena e asmopcka maxconomus om wecm epynu paxmopu, onuceauy GIUAHUAMA Ha
BbMPEWHAMa U BbHUHAMA Cpedd 6bpXy NPUBIEKAMEIHOCMMA Ha npogecuume u ca
AHANUUPAHU TMeXHUMe OMHOCUMeENHA medxcecm U cneyuguuno vzoelicmsue. Ha masu ocnosa
e paskpuma Cl0XCHAmMa U KOMWIEKCHA Npupooa Ha @akmopume, onpeoensyu
HedeKnapupaHama 3aemocm u ca OoyYepmanu nooxooswume 3a HPUIAeAHe KOPEKMHU
MEmMoOon02U4ecKU NooOXo0u KbM MAXHOMO eMRUpPUYHO npoyueane u obsacHenue. Tosa
ocueypaea ocHogama 3a pazoupanemo HA MeXHUs NPousxod, CHWHOCM U HAYUHU HA
pasnpocmpanenue — 0cobeHo npu obwecmea 8 npexoo. 3a0vlOoueHomo NO3HABAHE U
pazbupane Ha haxmopume, onpeodensujyu HeOeKIapupaHama 3aemocm e 0CHO8A 3d e eKmugen
u ycnewien uz00p Ha NOOXOOU U MEPKU 34 02PAHUYABAHE U NPeBeHYUss HA MO3U 6pedeH
genomen, maka ue oa ce yckopu nocmucanemo Ha 1, 5, 8 u 10 om Llenume 3a ycmotiuugo
pazeumue na OOH.

I'.8.2. Chengelova, E., Angelova, M. (2022). Factors Determining the Undeclared Work in
Bulgaria. Economic Studies, ERI-BAS, 31(2), pp 65-94. ISSN:0205-3292. 199 p.

The study presents empirical data gathered by devoted studies on the factors that determine
undeclared work in the Bulgarian economy. A taxonomy is elaborated comprising of six
categories of factors, estimating their relative weight and specific impacts. The paper argues



that the factors determining undeclared work have complicated and dynamic nature, but if a
correct methodological approach is applied, they can be empirically studied and explained.
The knowledge of the factors determining the undeclared work provides a basis for
contemplating its genesis, nature and dissemination — especially in the case of societies in
transition. The better the knowledge and understanding of the factors that determine
undeclared work, the more effective and successful are selected and designed approaches and
measures to limit and prevent it, which delivers on achieving of 1, 5, 8 and 10 SDGs.

'9.1. HerpanoB, Crt., Yenrenoa, E., Aunremosa, M. (2017). HoBa Teopus 3a
npuBJeKaTeJHocTTa Ha npodecunte. Cn. Hayka, Cbro3 Ha yuennte B bparapus, XXVII
(4), 13-29 cTp. ISSN: 0861 3362. 80 cTp.

Hzcneosanemo ma npuenekameinocmma Ha npoghecuume e U3BbPUEHO NOCPEOCMBOM
KOMOUHAYUss om UHOYKMUBHU U OeOYKMUBHU NOOXOOU, NPULONCEHU KbM U3YUABAHEMO U
005iICHeHUemo HA Mo3U COYUATHO—UKOHOMUYecKU penomen. T1o mo3u Hayum ce eemepupam
udeu u npeoazam b3MONCHOCHU 3 NPe000IA8AHE HA 3ACUIBAWUME Ce MEHOEHYUU 3d PA3PUEB
Medxncoy muvpceHe u npeoiazawe Ha mpyo u ce aopecupa Oegpuyuma Ha KeArupuyuparu
CReyuanucmy, — YNpax)cHAGawu  KIO408U 3a  Ovbaeapckama — UKOHOMUKA — npoghecuu.
H3cnedsanemo npeonaza cvujo udeu 3a mosa Kak 0a ce ome080pu HaA NompeoHocmume Ha
naszapa Ha mpyoa om Kaopu, Kamo ce no0oopu OpUeHMUpaHemo Kom oeuyumnu npoghecuu
owe 8 npoyeca Ha u3bop Ha npogecuoHanno obpazosanue. 3a yearma, Ha OCHO8A HA CREYUATIHO
npo6edeHo npoyueane, € pazpabomeHa U NPeoNoHCeHa MYIMUDaAKmopna meopus 3d
NPUBIeKamerIHOCmma Ha npogecuume, Cbyemasaujd Cb8KYNHOCH OM eK302eHHU U eHOO2EeHHU
Gaxmopu. Te ynasam obekmuenume npeonocmasKu, oOWecmeeHume Ha2uacu U OYeHbYHU
Mampuyy, KOumo paH;IcCupam 6 HAPOOONCUXONIo2UAMa omoernume npogecuu u um
omcwICOam  pAsIUYHU  OMHOCUMETHU me2ld 6 paMKume HA — JUYHOCHMHOMO U
npoghecuonannomo pazeumue Ha omoerHume uHOusuUOu. Toea no360146a NpPeYUsHOMo
Gopmynupane u egheKmusHOMO NPAKMULECKO NPUTIOAHCEHUE HA UHCIMPYMEHMU 3a baniancupame
Ha mvpcenemo u npedazanemo Ha Kaopu u OONPUHACA 3a NOCMu2anemo KOHKpemuo Ha 1, 2,
4,5, 8 u 10 om Llenume 3a ycmouyugo pazsumue na OOH.

I'.9.1. Petranov, St., Chengelova, E., Angelova, M. (2017). New Theory for Professions’
Attractiveness. Science, Bulgarian Union of Scientists, XXVII (4), pp 13-29. ISSN: 0861
3362. 80 p.

The research of profession attractiveness is performed by using a combination of inductive and
deductive methods, applied to study and explain the socio-economic phenomenon. This gives
ground for generating ideas and for suggesting ways for tackling the growing deficits and gap
between the supply and demand for qualified specialists with key for Bulgarian economy
professions. New ideas were proposed for how to meet the need of the labour market for human
resources, by improving the orientation of the young people towards the most needed
professions in the process of choosing a professional education. To that end, a devoted study
was performed, which served as a basis for developing a multi-factor theory explaining
professions’ attractiveness — combining a set of exogenous and endogenous factors. They allow
for capturing the social attitudes, pre-conditions, and evaluation matrixes that allows to range
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the professions’ position in the societal perception and to calculate their respective weight in
the framework of the personal and professional development of a person. This allows also to
formulate precisely and to apply effectively in practice instruments for balancing supply and
demand sides of the labour market and delivers on achieving SDGs 1, 2, 4, 5, 8 and 10.

I'.10.1. AnrenoBa, M. (2022). Ieaun u 3amayn Ha MeToaukara 3a NpeBeHIUSA Ha
HeJleKJIapupaHa 3aeTocT, 7 - 9 c¢Tp., B: Uenresnosa, E., Auresosa, M., UBanos, /1. (2022).
MeToanka 3a npeBeHuMsi Ha HeaekJaapupanara 3aetoct. AUKDB, Copus. ISBN 978-954-
90989-8-3. 132 c1p.

Ilpeocmass yenma na Memoouxama - oa 6v0am GopmyIupanu peieanmHu MemooudecKu
VKA3aHUA U UHCMPYKYUU, NPEnopvbKu U CcbBemu 3a aA0eK8amHOmo npuidaeave Ha
paspabomenume cmpamecuu U UHCMPYMEHMU 34 O02PAHUYAéaHe U NpeeeHyus. Ha
HedeKnapupaHama 3aemocm — KAKmo HAa pasHuwe Opanuioge, maxa u no npeonpusmusl.
Axyenmupa ce 6vpXy a0eK8aAMHOCMMA HA UHCMPYMEHmume U MAXHAMA NPaKmuyecka
APUTOAHCUMOCT, ANPOOUPAHA 8 pPeanHa cpedd NOCPeOCMmBOM Mecmoso 6veedcoane 6 60
nunromuu npeonpusimusi. Ilonzeanemo na Memoouxama oonpunacs 3a nocmuearemo Ha 1, 5,
8 u 10 om L]enume 3a ycmouyuso pazeumue na OOH.

I'.10.1. Angelova, M. (2022). Goals and Tasks of the Methodology for Undeclared Work
Prevention, pp 7 - 9, in: Chengelova, E., Angelova, M., Ivanov, D. (2022). Methodology
for Undeclared Work Prevention. BICA, Sofia. ISBN 978-954-90989-8-3. 132 p.

The chapter presents the goal of the Methodology — to formulate relevant methodological
guidelines and instructions, recommendations and advises for how to implement in the best
possible way of the elaborated strategies and instruments for limiting and preventing
undeclared work — both at sectoral and enterprise level. The accent is placed on the
instruments’ adequacy and practical applicability, tested in practice through test
implementation in 60 pilot enterprises. The Methodology application will contribute to SDG 1,
5, 8 and 10 achievement.

I'.10.2. Anrenosa, M. (2022). MeToanuyeckn yKa3aHusl 32 NPUJAraHe Ha CTPaTeruy 3a
OpaHmoBH padoTOAATEICKM OPraHM3aluM W CHHAMKAJIHH (enepanuun. 10-30 crp., B:
Yenrenona, E., Anresoa, M., UBaunos, /I. (2022). Meroauka 3a npeBeHUHs] Ha
Heneksapupanara 3aeroct. AUKDB, Copus. ISBN 978-954-90989-8-3. 132 cr1p.

I'naeama om konekmusHama moHozpaghus npeonaza YsaiocmeH NOOX00 3d Npula2aHe 8
NpaAKmMuKama Ha cmpame2uu 3a NpeeeHyus Ha HeoeKIapupanama 3aemocm Ha OpaHuioeo
pasnuwe. Ilpunocen momenm e aoanmupanemo Ha Memoouxkama, onucana 8 Monozpaguama,
KbM nompedHOCmume Ha yenesume cpynu, 3a KOUmo ms ce npeoiaza — a UMeHHO bpaHuiose,
oepunupanu cvenacno Hayuonmannus xnacugukamop Ha uKoHoMuyeckume OetHOCmU,
noCpeocmeom NOA36AHEMO HA CbOMEEMHUME MAPKEMUH208U MEXHUKU, MAKA Ye NPOoOYKmMbm
oa 0voe OughepeHyupan cnpamo KOHKpemuume cneyuguunu Hyxcou. Ilonzeanu ca
pe3yamamume Om CHeYUaiIHo NPo8eoeHo NpaKmuyecko npoyieane Ha Ka3ycu, Habpauu npu
npeosapumenHo NUIOMHO 6Heopasane 6 00 npednpusmus, KaKmo U UHCMPYMEHmMU 3d
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0vnbouunHu npoyusanus. Ilpeocmasenu ca u npumepu 3a KIOYO8U CMpameuieckKu
0OKyMeHmu, KOumo ouxa moziu 0a 6voam 00pa3euUmMu ¢ MeKCMose 3a NPOMuooelicmaue Ha
Hedeknapupanama 3aemocm. [lpunazanemo na cmpame2uume 0ONPUHACS 3a NOCMUSAHEMO HA
1, 5, 8 u 10 om lenume 3a ycmoiiuugo paszsumue na OOH.

I'.10.2. Angelova, M. (2022). Methodological Guidelines for Strategies’ Implementation
by Sectoral Employers’ Organisations and Trade union Federations, pp 10 - 30, in:
Chengelova, E., Angelova, M., Ivanov, D. (2022). Methodology for Undeclared Work
Prevention. BICA, Sofia. ISBN 978-954-90989-8-3. 132 p.

The chapter suggests holistic approach for applying in practice the strategy for preventing
undeclared work at sectoral level. The adaptation of the Methodology to the target group’s
(sectors as defined in the National classificatory of economic activities) needs — made by
utilizing relevant marketing techniques that helps differentiating the product as to match closely
particular requirements, can be seen as a scientific contribution element. To that purpose, the
results of a devoted case study, performed through pilot implementation in 60 enterprises of the
Methodology, are used. Examples are offered — for how to develop key strategic documents,
adding special chapters that are focused on undeclared work prevention. The implementation
of those strategies contributes to achievement of SDGs 1, 5, 8 and 10.

I'.10.3. AnremnoBa, M. (2022). MeToan4ecky MHCTPYKIIUM 32 MPUJIAraHe HA CTPATeruy 3a
NpeBeHMs HA HeeKJIapHpaHaTa 32eTOCT HA PaBHHILE NPeANPHUATHS - aJaNTHPaHe HA
OCHOBHM BbTpPelIHU aKTOBe Ha npeanpusTuero (IlpaBuianuk 3a BbTpemnus pen). 30 - 46
cTp., B: Yenremnona, E., Aurenosa, M., UBaunos, /I. (2022). MeToauka 3a npeBeHUHs HA
Henexyapupanara 3aeroct. AUKB, Cogus. ISBN 978-954-90989-8-3. 132 crp.

I'nasama om konekmuenama Monocpagus npeonrazam YaiocmeH nooxo0 3a Npuiacame 6
NpaKmuxama Ha cmpamecuu 3a NpeseHyus Ha HeOeKIapupanama 3aemocm Ha paeHulye
npeonpuamue. I[lpunocen momenm e aoanmupanemo Ha Memooukama, onucana 6
MoHozpaghusama, KoM nompebOHOCmMUmMe HA Yeresume cpynu, 3a Koumo ms ce npeoiaza — a
UMEHHO  Obleapcku  Npeonpuamusi, HOCPeoOCmeoM  NOI36AHEMO HA  CbOMEEMmHUme
MapKemuH208u mexHuKy, maka ye npooykmvm 0a 6voe oupepenyupan cnpsamo KOHKpemHume
cneyuguunu Hyxcou. Ilonzeanu ca pezyimamume om CHReYuaiHo NPo8edeHO NPAKMUYecKo
npoyueane Ha Ka3ycu, Habpauu Npu NPeosapumenHo NUI0mHo Heopsgare 6 60) npeonpuamus,
KAKmMo u uHCcmpymenmu 3a 0b1004uHHU npoyusanus. Ilpeocmaeenu ca u npumepu 3a Kiouosu
cmpamezudecku OOKYMeHMU, KOumo ouxa moeau 0a 6voam 0opazséumu ¢ mekcmose 3d
npomusooeticmeue Ha Heoekiapupanama 3aemocm. Ilpunacamemo Ha cmpamezuume
odonpunacs 3a nocmuzarnemo na 1, 5, 8 u 10 om Llenume 3a ycmouiuuso pazeumue na OOH.

I'.10.3. Angelova, M. (2022). Methodological Guidelines for Strategies’ Implementation
by Enterprises — Adapting Main Internal Acts (Internal Order Rulebook), pp 30 - 46, in:
Chengelova, E., Angelova, M., Ivanov, D. (2022). Methodology for Undeclared Work
Prevention. BICA, Sofia. ISBN 978-954-90989-8-3. 132 p.

The chapter suggests holistic approach for applying in practice the strategy for preventing
undeclared work at enterprise level. The adaptation of the Methodology to the target group’s
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(Bulgarian enterprises) needs — made by utilizing relevant marketing techniques that helps
differentiating the product as to match closely particular requirements, can be seen as scientific
contribution element. To that purpose, the results of a devoted case study, performed through
pilot implementation in 60 enterprises of the Methodology, are used. Examples are offered —
for how to develop key strategic documents, adding special chapters that are focused on
undeclared work prevention. The implementation of those strategies contributes to achievement
of SDGs 1, 5, 8 and 10.

I'.10.4. Anrenosa, M. (2022). YBoa, Heooxogumoct ot npuiaarane Ha KCO npakruku,
KCO uHCTPpYMEHTH, MOJUTHKH U MPAKTHKHU 32 MOBHIIIABAHE HA NMPHUBJIEKATEJIHOCTTA HA
npodecuure, 5 - 52 crp., B: YUenrenona, E., Auresosa, M., UBanos, /l., CteausinoBa, P.
(2022). ExuHen HapbuyHHK 32 BbBe:kaaHe Ha 1o0pun KCO npakruku. UHYUP, Codus.
ISBN:978-619-92328-1-1. 124 cT1p.

Cucmemamusupanu u npoMOMUPAHU NOA3UMeE OM NPULASAHEMO HA NOAUMUKU, NPAKMUKU U
uHcmpymenmu Ha KopnopamusHa coyuaina omeosoprHocm (KCO) u 3a noeuwasane Ha
npugnekamenHocmma Ha npoghecuume. Ilpednosicenu ca npakmuuecku HACOKU 3a Npuiazame
Ha KCO. Cpedcmeama u uncmpymenmume 3a NPOMOYUSL ca NPeYyusupanu ¢ 021e0 paskpumume
cneyuguunu nompebHOCMU Ha Yeregume cpynu, onpedeieHy ¢ mexHuKume 3a MapKemuHeo6d
ceemenmayua. C npuemanemo Ha npasuiama 34 HeQUHAHCOBO omyumane U 3d
OpyJHcecCmeeHama ObANCUMA 2PUNCA 8b6 8pb3Ka ¢ ycmouuusocmma npes 2022 — 2023 2.,
APAKMUYecKomo 3HauyeHue Ha MOHOSPApUAMA HAPACMBA 3HAYUMENHO U M OUPEKMHO
odonpunacs 3a nocmuzarnemo na Llenume 3a ycmouivuso pazsumue na OOH.

I'.10.4. Angelova, M. (2022). Introduction, Need to Apply Corporate Social Responsibility,
CSR Instruments, Policies and Practices for Increasing the Professions’ Attractiveness,
pp 5 - 52, in: Chengelova, E., Angelova, M., Ivanov, D., Stelianova, R. (2022). Unified
Guide for CSR Practices Implementation. ISEC, Sofia. ISBN:978-619-92328-1-1. 124 p.

The chapter systematizes and promotes the benefits of implementing corporate social
responsibility policies, practices and instruments for increasing professions’ attractiveness.
Practical guidelines for implementing corporate social responsibility are offered. The
suggested tools and instruments for promotion are tailored to the needs of the target groups,
defined by applying the relevant marketing segmentation techniques. With the recent adoption
of the rules for non-financial reporting regarding sustainability in 2022 — 2023, the practical
importance of this chapter, as well as of the whole monograph increases substantially and it
contributes directly for achieving the UN SDGs.

I'.10.5. Aunrenosa, M. (2022 r.). BbBenenue. HoBu crpareruu u npaktuku Ha KCO,
HeJsilM MOBUIIABAHETO HA MPECTUKA HA OTPAC/d B ObJrapckara MKOHOMHUKA, 6 - 28
cTp., B: AHresosa, M., [leues, T., UBanos, /., CrenusinoBa, P. (2022). bsina kHura Ha
a00puTe NMPAKTHKH B KOpmopatuBHara couuajHa orroBopHoct. UHYHUP, Codus.
ISBN:978-954-90989-0-7. 84 cTp.
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Ha ocnosa ma usevpuieno npoyusane Ha Koukpemuume nompedonocmu, 6 Inasama ce
dopmynupam u npeonazam KOHKpEemHU cmpamecuu 3d NpUuildeaHemo Ha eleMeHmu Ha
KOpNopamusHama COYUaIHa 0ma080pHOCH 3ad NOBUULABAHEMO HA NPEeCMUNCA Ha OMPAaciu om
Ovreapckama uxomomuka. Kamo enemenm om mapkemumea Ha wosewikume pecypcu,
,,pabomoodamenckama mapka' e: OCHOBAHO HA UOEHMUYHOCMMA, BbMPEUHO U GbHUIHO
NO3UYUOHUPAHE HA KOMIAHUAMA Kamo Hadedxcoen u npusiekamener pabomooamen. Ilpunocen
MoMeHm e cucmemamusupanemo Ha 0oopume npaxmuxu 6 cghepama na KCO na ocnoéama na
MAKCOHOMUS, C8bP3AHA C 2pynume Memoou, NPUIAaHu 3a MOMUBUPAHE U 3A0bPHCAHE HA
yogewiKkume pecypcu, Kakmo u npakmudeckume YKA3aHUSA 34 MAXHOMO AO0AnmupaHe KbvM
KOHKpemHume yCl08Us HA Opeanuzayuume, KOemo NO0360.146d N€CHOMO UM Npulazane Ha
npakmuka. Toea donpunacs Henocpedcmeero 3a nocmueawemo Ha 1, 5, 8 u 10 om yenume 3a
ycmou4uso pazeumue.

I'.10.5. Angelova, M. (2022 r.). Introduction. New CSR Strategies and Practices Aimed at
Increasing the Prestige of Bulgarian Economic Sectors, pp 6 — 28, in: Angelova, M.,
Dechev, T., Ivanov, D., Stelianova, P. (2022). White Book of Good CSR Practices. ISEC,
Sofia. ISBN:978-954-90989-0-7. 84 p.

On the basis of devoted survey of the underlined needs, the chapter formulates and suggest
particular strategies for application of certain corporate social responsibility elements for
increasing the prestige of some sectors of Bulgarian economy. As an important element of
human resources marketing, the ‘employers’ brand’ is an identity based, internal and external
development and positioning of a company as a trustworthy and attractive employer. The
special taxonomy developed to classify the corporate social responsibility best practices, based
on the groups’ of methods, applied to attract, motivate and retain human resources, and the
practical guidelines for how to adapt those methods to the particular situation of organisations
as to enable their practical application can be seen as scientific contribution element. In this
way, a direct contribution is made for achieving SDGs 1, 5, 8 and 10.

Lenume 3a ycmotiuugo pazeumue na OOH:

1. H3xopenssane na beonocmma 9. Unosayuu u ungpacmpyxmypa

2. Kpaii na 2naoa 10. Hamansaeane na nepasencmeama
3. obpo 30pase 11. Yemortiyueu epadose u obwHocmu
4. Kauecmeserno oopaszosanue 12. Omeosopro nompebaerue

5. Pasencmeo medxncdy nonoseme 13. bopba ¢ knumamuunume npomeHu

6. Yucma 600a u canumapno-xueuennu ycrosus | 14. JKueom noo eooama

15. 2Kueom na zemama

7. Bv3obHossiema enepeust 16. Mup u cnpaseorusocm

8. Cueypna paboma u UKOHOMUYECKU PACTENC 17. [lapmnvopcmeo 3a yenume
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United Nations’ Sustainable Development Goals:

1. No poverty

9. Industry, innovation and infrastructure

2. Zero hunger

10. Reduced inequalities

3. Good health and well-being

11. Sustainable cities and communities

4. Quality education

12. Responsible consumption and production

5. Gender equality

13. Climate action

6. Clean water and sanitation

14. Ljfe bellow water

7. Affordable and clean energy

15. Life on land

8. Decent work and economic growth

16. Piece, justice and strong institutions

17. Partnerships for the goals
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